
28 STAND OUT… SPEAK UP… and SEIZE CONTROL AGAINST BIG TOBACCO!

Next time you go into a store that sells tobacco take a look around. More likely than 
not, the store will be covered in tobacco advertisements, many located right at child 
height. You can use this activity to draw attention to the prevalence of tobacco  
advertisements in your community. 

AGE GROUP: Middle school, high school and above.
NUMBER OF PARTICIPANTS: As many as you want, although only 1-3 should go into any given store at a time.
TIME: 2-3 weeks for media outreach, just days for the actual event.
RESOURCES: Paper, pen and pencil, transportation.
COST: $0 -$15.

Tobacco advertising has a strong effect on youth. Consider the following facts as you prepare for this event: 
 

to $43 million, Camel’s market share among youth increased by more than 5 percent. The adult share 
didn’t change. 

 
and marketing to attract new customers.

 
be influenced to smoke by cigarette advertising than by peer pressure. 

Putting on the Event
 

convenience stores or gas stations. 
 storealert.org and download and print out their store report card. Also feel free to peruse  

the entire site to get a detailed description on how to fill out the report card. 
 

out the report card. Look at both the 
exterior and interior of the store and 
record the number and different kinds 
of advertisements that you see. 

 
use storealert.org to input the  
data you gathered and receive  
a compiled report. 

 
elected officials.

as discussed in the Getting Noticed  
Section of this guide on page 45, and  
send these to media contacts in your 
community or hold a press conference 
to discuss your results.

asking them to remove the tobacco 
advertisements. 
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